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Canada-U.S. Trade Disputes

In response to recent decisions by the U.S. Administration to
impose tariffs on Canadian steel at 25% and Canadian
aluminum at 10%, the Canadian government has countered
with retaliatory tariffs on U.S. products, which commenced
onJuly 1,2018.

The resultant tariffs are driving up housing costs in both
Canada and the U.S.

CHBA supports a return to the long-standing free flow of
housing-related goods and services in North America, for : -
the benefit of consumers, industry and the economy. The residential construction 1ndustry on both
sides of the Canada-U.S. border is united in support of free trade in all residential construction
products. Both CHBA and NAHB, our American counterparts, are calling for an end to this “lose-
lose” situation. NAHB is calling for an end to the U.S. duties, and CHBA has also been working with
NAHB in coordinated advocacy on the softwood lumber dispute in attempts to accelerate
resolution. You can find the NAHB position complementing CHBA’s here.

Manufacturers, distributors and suppliers have already started to forward letters to member
companies alerting them to price increases. In turn, HBAs have been forwarding these to CHBA—
these are very important to form an overall picture for briefing Canadian government officials.
Please continue to forward them to CHBA National Office (communications@chba.ca), which is
monitoring the situation as it develops.

For more information on the extent of the trade tariffs and their impact on our industry, visit
www.chba.ca/trade-tariffs.

Drywall Update

In addition to the U.S. imposed tariffs, CHBA continues to be actively engaged in round two of
drywall tariffs in Western Canada. CertainTeed Gypsum Canada Inc. has filed a complaint with the
Canada Border Services Agency’s (CBSA) alleging that 54-inch gypsum board imported from the
United States was being ‘dumped’ in Western Canada. The Canadian International Trade Tribunal
(CITT) has indicated that it will issue its determination in this case on August 20, 2018 and publish
its reasons for this determination on September 4, 2018. CHBA and its legal counsel are registered
with CITT as interested parties, and will participate by representing the interests of members if any
hearings take place in the matter.

CHBA'’s current understanding is that any provisional duties set by CBSA would take effect
on September 19t and would apply to all shipments landed in Canada on or after that date.
We have also recently learned that CertainTeed Gypsum Canada Inc. has implemented a price
increase of 25 percent of all 54 inch product shipped in Western Canada as of August 1, 2018.

CHBA recommends that any member companies in Western Canada that could be impacted
by potential tariffs on 54 inch drywall discuss future supply availability and pricing with
their supplier and/or contractors. CHBA will continue to take action and update members on this
matter as developments take place.


https://www.nahb.org/en/news-and-publications/press-releases/2018/03/statement-from-nahb-chairman-randy-noel-on-new-steel-and-aluminum-tariffs.aspx
http://www.chba.ca/trade-tariffs

CHBA’s Summer MP Campaign

Launched

During the summer months, MPs are back in their ridings
and looking to hear directly from their constituents.
Accordingly, CHBA annually prepares summer MP
campaign materials for local HBAs and their leadership
for formal or informal discussions with MPs. This
information may also be of interest to you, especially if
you meet your MP purposely or by happenstance. [t also
shows how your Association is representing you and
your business interests with Parliament.

Whether an MP encounter involves a meeting at the Show your MP how the residential
constituency office, or less formal discussions at a golf construction industry impacts your riding:
tournament or BBQ, it’s an excellent opportunity to RREie Rt Ll suralol
strengthen relationships and reinforce key messages.

Accordingly, CHBA has provided a complete ‘toolkit’ to
support local HBAs and members in the summer MP

Campaign, available at www.chba.ca/mp-campaign, or
via the Members’ Area on the CHBA National website. ‘ o

BUILDERS’
ASSOCIATIO!

The toolkit includes a downloadable PDF of CHBA’s
Policy InfoGuide on what our Association is telling
federal politicians. It includes links to CHBA’s Economic
Impact factsheets, to give specific numbers on the
residential construction industry in your riding. And to
help HBA leaders prepare for their MP meeting, there are e b

three instructional videos that walk through the current — Edlalhdils

federal political scene, summarize what the Association Videos have been created to help you prepare
is asking the federal government to do, and give pointers for a meeting with your MP this summer.
on having effective discussions with MPs.
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CHBA'’s National Advantages Program Continues to

>
Roll Out Q& ’i <
1

CHBA member firms, and their staff, are eligible for discounts and (@)
special offers on a range of products and services through the new

CHBA National Advantages program. Details can be found under the ADV AN T AG Es

Membership Benefits tab in the Members’ Area of chba.ca.
- YOUR MEMBERSHIP WORKING FOR YOU -

The program started in July, and two affinity partners are being

announced each month. All members will be receiving details on what'’s offered. You must be signed
in to the website to access these CHBA member perks. Don't yet have a login or need to create
accounts for others in your office? Email us at communications@chba.ca.
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http://www.chba.ca/mp-campaign
http://www.chba.ca/CHBADocs/CHBA/HousingCanada/Government-Role/CanadiansJoinTheConversation_2018CHBA-web.pdf
mailto:communications@chba.ca?subject=CHBA%20National%20Advantages%20program

ECONOMIC Review

Bank of Canada Moves on Rates as Expected

As widely anticipated, the Bank of Canada boosted its overnight target rate by 25 basis points to
1.5% on July 11th, Most observers feel this may represent the last 2018 rate increase for the BOC,
which will next revisit rates on September 5th. The Bank’s gauge of market expectations for future
rate increases suggests an extremely moderate trajectory going forward, with the overnight rate
sitting at 2% at the end of 2020.

In its July Monetary Policy Report, released in tandem with the rate announcement, the Bank noted
that “Canada’s economy continues to operate close to its capacity”, and that it “still expects average
growth (in GDP) of close to 2 per cent over 2018-2020" period. Inflation sits at the upper end of the
Bank’s target range at 2%.

Significantly, the Bank’s commentary included much greater emphasis on the negative impact of
growing trade uncertainty on Canadian investment and exports. The Bank stated that these effects
are “now judged to be larger, given mounting trade tensions” but that “the [growth] projection
incorporates an estimate of the impact of trade uncertainty on Canadian investment and exports.”

Are Home Sales Beginning to Recover?

While one month’s data do not signify a solid trend, the June Home Sales Report from the Canadian
Real Estate Association (CREA) is certainly encouraging. National MLS home sales were up 4.1% in
June compared to May. This marks the first significant month-over-month increase this year, butis
still well down from monthly levels recorded over the past five years.

The national average sales price was $496,000 -
down 1.3%, year-over-year. The national
average price is heavily skewed by sales in the
Greater Vancouver and GTA. Excluding these
two markets cuts almost $107,000 from the

national average price, trimming it to just over
$389,000.
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In releasing the June data, CREA President Barb
Sukkau noted that “this year’s new stress-test National MLS Home Sales - Source: CREA
on mortgage applicants has been weighing on

homes sales activity; however, the increase in June suggests its impact may be starting to lift. The
extent to which the stress-test continues to sideline home buyers varies by housing market and
price range.”

Household Debt Trend Shows Impact of Stress Guartorly data

Test and Higher Rates z "
The Bank of Canada’s July Monetary Policy Report also had mf N
some ‘good news’ for ‘debt hawks’ and the Minister of 1
Finance, as Canadians’ balance sheet continued to show 16 80
improvement. Of particular note was the significant fall in {45
household credit growth, which is now below income L Lo
growth. Tighter mortgage rules and rising interest rates

are as seen as the cause for this emerging trend. This data B e e we ww me o
reinforces CHBA’s Day on the Hill message to the federal B it plimis g bt e
government that it should ‘do no more’ to restrict mortgage  souces suaistics Canaa and Bank of Ganada caicuations Last observation: 201801
availability.

The household debt/disposable income ratio is
falling as household credit growth continues to slow.



