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CATEGORY INFORMATION

RESIDENTIAL PLANNING,DESIGN & CONSTRUCTION - NEW

Excellence in Creating Affordable Housing

Excellence in Single Family Detached Home under 2,000 sq.ft

Excellence in Single Family Detached Home 2,001 - 2,999 sq.ft

Excellence in Single Family Detached Home 3,000 sq.ft & over

Excellence in Single Family Detached Home $1M - $3M*

Excellence in Single Family Detached Home over $3M*
*Entries from categories 5 and 6 are not eligible to enter the square footage categories 2-4
*Categories 5 and 6 are cost of construction only

AL

Submission Requirements for Categories 1-6
v On line entry
V' Two (2) identical copies of CD’s with eight (8) digital images of the following
- Six (6) digital images showing the interior
- Two (2) digital images showing the exterior (night images will not be judged)
v’ Seven (7)collated copies of the floor plan and site plan on 8 %" x 11” paper

Online Description Criteria Categories 1-6

v’ Innovative and functional design

v’ Architectural Character including integration of the project into its natural setting

v’ Environmental considerations including energy efficiency (R-2000, EnerGuide, Built Green™ BC,
PowerSmart, Low E Glass, etc.)

v Economic and site restraints

V' Creative use of space and functionality of floor plan

7. Excellence in Semi-Detached or Town-Home Development
A Town-House is defined as a ground oriented project in which each unit has a separate entry

8. Excellence in Creating a Low-Rise Multi-family Development
A Lo-Rise Multi-family Development is defined as a project with a common entry servicing all units, with up to 6 levels (plus
underground parking if applicable)

9. Excellence in Creating a Hi-Rise Multi-family Development
A Hi-Rise Multi-family Development is defined as a project with a common entry servicing all units with more than 6
levels (plus underground parking if applicable)

Submission Requirements for Categories 7, 8, and 9
v On line entry
v Two (2) identical copies of CD’s with eight (8) digital images of the following
- Six (6) digital images showing the interior ...Continued
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- Two (2) digital images showing the exterior (night images will not be judged)
v' Seven (7) collated copies of the floor plan and site plan on 8 %" x 11” paper

Online Description Criteria Categories 7, 8, and 9

Innovative and functional design

Architectural Character

Common areas and/ or amenities, resident parking, and resident storage facilities

Environmental considerations including energy efficiency (R-2000, EnerGuide, Built Green™ BC,
PowerSmart, Low E Glass, etc.)

Economic and site restraints (could include municipal bylaws/ challenges)

Integration of the project into its natural setting

AN

AN

RESIDENTIAL PLANNING,DESIGN & CONSTRUCTION - RENOVATION

10. Excellence in Residential Renovations under $250,000

The total cost billed to the client for the renovation, including design fees but excluding taxes must be under 250K
11. Excellence in Residential Renovations $250 - $500K

The total cost billed to the client for the renovation, including design fees but excluding taxes must be between 250 - 500K
12. Excellence in Residential Renovations over $500,000

The total cost billed to the client for the renovation, including design fees but excluding taxes must be over 500K

Submission Requirements for Categories 10, 11, and 12
v On line entry
v Two (2) identical copies of CD’s with twelve (12) digital images of the following
- Four (4) digital images clearly labeled “BEFORE”
- Eight (8) digital images clearly labeled “AFTER”
v' Seven (7) collated copies of the floor plan and site plan on 8 %” x 11” paper clearly labeled “BEFORE” AND
“AFTER”

Online Description Criteria Categories 10, 11, and 12

Respect for existing architecture and surroundings

Quality of workmanship and finishing details including special and unique designs
Compatibility of building materials

Energy efficiency considerations

Challenges to the building process

Creative and efficient use of space and aesthetic considerations of interior and/ or exterior

ANENENENENEN

13. Excellence in Kitchen Renovation under $50,000
The total cost hilled to the client for the renovation, including design fees and appliances but excluding taxes must be under 50K
14. Excellence in Kitchen Renovation over $50,000
The total cost billed to the client for the renovation, including design fees and appliances but excluding taxes must be over 50K
....Continued
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Submission Requirements for Categories 13 and 14
v On line entry
v Two (2) identical copies of CD’s with ten (10) digital images of the following
- Four (4) digital images clearly labeled “BEFORE”
- Six (6) digital images clearly labeled “AFTER”
v' Seven (7) collated copies of the kitchen layout on 8 %" x 11” paper clearly labeled “BEFORE” AND “AFTER”

Online Description Criteria Categories 13 and 14
V' Careful and innovative detailing

v' Functionality utility of floor plan

v' Creative use of space

INTERIOR DESIGN AND LANDSCAPE DESIGN
15. Excellence in Kitchen Design under $50,000 —- NEW HOME
16. Excellence in Kitchen Design $50 — $100K — NEW HOME
17. Excellence in Kitchen Design over $100K — NEW HOME

* Kitchen value includes: cabinets, Countertops, Backsplashes, Flooring, Lighting/ Plumbing fixtures, and
Appliances

Submission Requirements for Categories 15, 16, and 17

v On line entry

V' Two (2) identical copies of CD'’s with six (6) digital images of your choice
v Seven (7) collated copies of the kitchen layout on 8 %" x 14” paper

Online Description Criteria Categories 15, 16, and 17
v’ Careful and innovative detailing

v' Functionality utility of floor plan

v’ Creative use of space

18. Excellence in Master Suite Design in a Home 2000 — 2999 sq.ft — NEW HOME
19. Excellence in Master Suite Design in a Home 3000 sq.ft and over - NEW HOME
20. Excellence in Master Suite Design in a Home valued over $1M — NEW HOME

Submission Requirements for Categories 18, 19, and 20

v On line entry

v Two (2) identical copies of CD’s with six (6) digital images of your choice
v Seven (7) collated copies of the master suite layout on 8 ¥%” x 11” paper

Online Description Criteria Categories 18, 19, and 20

V' Careful and innovative detailing

v' Functionality utility of floor plan

v’ Creative use of space ....Continued
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v’ Comfortable atmosphere

21. Excellence in Interior Design in a Custom Residence — NEW HOME or RENOVATION

Submission Requirements for Category 21

v On line entry

v Two (2) identical copies of CD’s with six (6) digital images of your choice

v' Seven (7) collated copies of the floor plan including furniture placement and usage of space on 8 %" x 11"
paper

Online Description Criteria Category 21

Concept

Creativity

Colour, wall/ window treatments

Impact of furniture, accessories, and merchandising
Overcoming challenges with design solutions

ANENENENEN

22. Excellence in Creating an Interior Feature/Innovation in a Home

A feature is described as any room or special aspect of a home not covered by other categories. It can be a unique part of
the home or on the property

Submission Requirements for Category 22

v On line entry

V' Two (2) identical copies of CD’s with six (6) digital images of your choice

v’ Seven (7) collated copies of the floor plan or specification of the feature on 8 %” x 11” paper

Online Description Criteria Category 22
v’ Creativity
v' Inspirational use of architectural features

23. Excellence in Landscape Design under $50,000 — Single Family (NEW OR RENOVATION)
24. Excellence in Landscape Design over $50,000 — Single Family (NEW OR RENOVATION)
25. Excellence in Landscape Design $50 - $100K — Single Family (NEW OR RENOVATION)
26. Excellence in Landscape Design over $100K — Single Family (NEW OR RENOVATION)

Submission Requirements for Category 23-26
v’ On line entry
v Two (2) identical copies of CD’s with six (6) digital images of your choice
v' For renovation entries submit eight (8) digital images of the following:
- Three (3) digital images clearly labeled “BEFORE”
- Five (5) digital images clearly labeled “"AFTER”
v’ Seven (7) collated copies of the landscape plan on 8 %" x 11” paper ....Continued
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v' For renovation entries seven (7) collated copies of the landscape plan on 8 %" x 11” paper clearly marked
“BEFORE” and “AFTER

Online Description Criteria Category 23-26

v' Selection and placement of materials in the landscaping which successfully enhances the home
V' Address climatic conditions
v’ Energy efficiency considerations

SALES, MARKETING, AND MERCHANDISING
27. Excellence in Logo Design

Submission Requirements for Category 27
v’ On line entry
v Two (2) identical copies of CD’s with six (6) digital images of the following:
-One (1) of the logo in black and white
-One (1) of the logo in colour
- Four (4) logo adaptations (in ad, brochure, letterhead, promotional items, on-site signage, ect.)

Online Description Criteria Category 27
v’ Graphics

v' Concept

v' Application and execution

v' Message clarity

28. Excellence in Brochure Design

Submission Requirements for Category 28

v On line entry

v' Two (2) identical copies of CD’s with up to four (4) digital images of the brochure
v’ Seven (7) copies of the original brochure

Online Description Criteria Category 28
Cost per brochure

Effectiveness of conveying a theme
Relaying information

Copy

Overall graphic design

AN NI NN

29. Excellence in Advertising Campaign

Submission Requirements for Category 29 ...Continued
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V' On line entry (includes project description)

v Two (2) identical copies of CD’s with up to (8) digital images of the campaign

V' One (1) mounted copy (20 X 30 foam board) of each ad (the tear sheet). Include the name of the publication

v
v

the ad(s) ran in
If applicable one (1) copy of MP3 radio ad and/ or one (1) copy of DVD for television commercial
If advertisements are not in English please provide translation

Online Description Criteria Category 29

v
v
v
v
v

Creativity

Design

Message clarity

Appeal to target market
Graphic continuity

30. Excellence in Advertising-Individual Ad

Submission Requirements for Category 30

v
v
v

v

On line entry (includes project description)

Two (2) identical copies of CD’s with one (1) digital image of the ad

One (1) mounted copy (20 X 30 foam board) of the ad (the tear sheet). Include the name of the publication
the ad ran in

If advertisements are not in English please provide translation

Online Description Criteria Category 30

ANENENENEN

Creativity

Design

Message clarity

Appeal to target market
Graphic continuity

31. Excellence in Website Design

Submission Requirements for Category 31

v
v

On line entry (includes project description)

Two (2) identical copies of CD’s with six (6) digital images of the following
-Home page

-Contact page

-One (1) page of your choice

Three (3) images of where you branded your website (not include the website)

Online Description Criteria Category 31
v" Quality of Design (ease of navigation) ...Continued
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Visual appeal (continuity, floor plans, limited text) and legibility (limited fonts and limited
animations

Relevant information (timely, updated) and ease of obtaining information

Interactivity (engaging visitors, virtual tours, 360 degree camera views, on-site web cams)

Unique attributes
Use of website as a marketing tool and promotion of CHBA or CHBA programs

ENER N NN

32. Excellence in Presentation of a Model Home/Model Suite

Submission Requirements for Category 32

v On line entry

V' Two (2) identical copies of CD’s with six (6) digital images of your choice
v Seven (7) collated copies of the floor plan on 8% "x11" paper.

Online Description Criteria Category 32

Concept

Creativity

Colour, wall/window treatments

The impact of furniture, accessories, merchandising
Overcoming challenges with design solutions

A VAN N NN

33. Excellence in Sales Center Design

Submission Requirements for Category 33
v’ On line entry
v Two (2) identical copies of CD’s with six (6) digital images of the following
-Exterior view of sales office with entrance
-Overall interior view
-Topographical table
-Display area
-Closing area
v’ One (1) additional image of your choice
v Seven (7) collated copies of the sales office floor plan on 8% "x11" paper.

Online Description Criteria Category 33

Overall continuity and effectiveness of all elements used in the sales centre

Ability to characterize the lifestyle of the target market

Landscaping

Signage

Ability to communicate information to the prospective buyers (i.e. pre-sales registrations, online, product
launches, direct mail, ect)

A VAN N NN
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Excellence in Customer Service — Builder or Renovator

Submission Requirements for Category 34

On line entry

Two (2) identical copies of CD’s with three (3) digital images of your choice

Three (3) reference letters from your clients

Seven (7) copies of the of company service and maintenance policies and procedures
Seven (7) copies of the home owner’s manual (if applicable)

ANANANAN

Online Description Criteria Category 34

Company action plans

Strategies taken to improve service to the customer

Implementation of additional programs to better serve the customer
Closing procedures including walk through

Post occupancy responsiveness

Programs and initiatives taken that promote customer satisfaction.

AN N N NN

Excellence in Customer Service — Supplier (Non Builder or Renovator)

Submission Requirements for Category 35

v On line entry

v' Two (2) identical copies of CD’s with three (3) digital images of your choice
V' Three (3) reference letters from your customers

V' Seven (7) copies of the of company customer service policies and procedures

Online Description Criteria Category 35

v' Company action plans

v’ Strategies taken to improve service to the customer

v' Implementation of additional programs to better serve the customer
v Programs and initiatives taken that promote customer satisfaction

Salesperson/ Sales team of the Year in New Home Construction

All information must be based on newly constructed homes only, and occur during the period
January 01, 2008 - October 01, 2010. No listing commissions or re-sales will be accepted.

Submission Requirements for Category 36
v’ On line entry

v Two (2) identical copies of CD’s with one (1) digital images of the salesperson or team

v’ Seven (7) copies of three (3) reference letters from your customers

Online Description Criteria Category 36

v’ Salesmanship
v' Enthusiasm and initiative
v' Dedication
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Professional Development
Creativity in meeting challenges

SPECIAL ACHIEVEMNET AWARDS

37. Built Green™ BC Builder/Renovator of the Year (CHBA Members only)

This award is for a registered Built Green/ R2000 builder or Renovator

Submission Requirements for Category 37

v
v

v

v

On line entry

Two (2) identical copies of CD’s with up to eight (8) digital images that best represent your project. These
should include interior and exterior images. You may include marketing efforts if applicable

One (1) list containing the address and Built Green BC rating of each Build Green BC
home built during the year of submission

Seven (7) collated copies of the floor plan on 8% "x11" paper.

Online Description Criteria Category 37

v
v

Educating and promoting the Built Green™ process to consumers, fellow builders and municipalities
Demonstrating the carbon footprint of your buildings

38. Best Public/Private Partnership

This award is for an individual or group that has shown the greatest contribution to the Housing Industry

Submission Requirements for Category 38

v
v
v

On line entry
Two (2) identical copies of CD’s with up to five (5) digital images of the project.
May include letters of support from industry association

Online Description Criteria Category 38

v
v

v

v
v

Leadership in fostering cooperation between public and private sectors in addressing housing issues

Initiatives taken that promote working relationships between industry members and any level of government or
educational facility processes

Reduction or streamlining of regulatory processes

Action plan or strategies taken to improve affordable housing

Initiatives that address growth management and promote higher density housing or Built Green™ BC housing
techniques

39. Terasen Award for Building Energy Efficiency — Multi Family New Construction

This award recognizes the development that made a significant contribution to reducing energy consumption in the
multi-family new construction environment. It recognizes the aspects of a project that contributes to the sustainable
use of natural resources and reduction of greenhouse gas emissions. ..Continued
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This award will be presented to the development that achieves a high level of energy efficiency in their development
to ensure that occupants’ needs are met, while ensuring that valuable natural resources are conserved so they can be
utilized by future generations.

Submission Requirements for Category 39

v’ On line entry

V' Two (2) identical copies of CD’s with up to eight (8) digital images of the following
-One (1) of individual meter closet
-One of natural gas appliance(s)
-Six images of your choice

v' Seven (7) collated copies of the floor plan on 8% "x11" paper.

Online Description Criteria Category 39
v’ Integrating renewable enerqy sources at the design stage such as one or more of the following:
-High efficient boiler for space or domestic hot water
-Solar thermal
-Geo-exchange system
-Waste heat recovery
-Sewer heat recovery
-Biomass
-Biogas
-Community energy systems
v’ Promote energy conservation by utilizing individual metering for one or more of the following:
Natural gas
-Hydronic heating
- Water

v'Inclusion of high efficiency natural gas appliances to promote conservation of energy:
Natural gas space heating equipment must use Energy Star or condensing technology
Fireplaces must have EnerChoice rating

v' Reduce HVAC energy requirements through passive design using the building elements (including
architectural, structural, envelope and passive mechanical) to minimize energy consumption and improve
thermal comfort

v’ Strategies and tactics to minimize energy consumption during construction, including the utilization of
natural gas for construction heat to reduce greenhouse gas emissions and improve worker safety

v’ Strategies and tactics to reduce waste, recycle, and use construction materials efficiently

v’ Reducing negative impact of building sites to benefit both workers and nearby residents (noise, dust, repetitive
tasks, etc)

v’ Setting and meeting Performance Targets (Built Green ™ BC, R-2000 Standard, EnerGuide Rating System or
LEED Qualified)

v’ Sales and marketing material to promote the energy efficiency aspects of the project and the benefits to
prospective purchasers
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40. Outstanding Achievement in Residential Environmental Consideration and Energy Efficiency
This award is for the builder, renovator, developer, architect/designer, landscape architect, sub-trade, supplier or
manufacturer of a project, product or program.

Submission Requirements for Category 40

v’ On line entry

v Two (2) identical copies of CD’s, with up to 6 (six) digital images that best represent the environmental
consideration and energy efficiency your project/ product.

V' Seven (7) collated copies of supporting documentation on all environmental technologies, systems, products,
etc.

Online Description Criteria Category 40

Waste Reduction, Recycling, Reuse & Efficient Use of Materials and Water Conservation, Storm Water

Protection/Management & Siltation Control

Protecting against pollution

Local Habitat Protection or Creation, Management of Natural Resources, Conservation of

Natural Features and/or Development of Public areas to enhance outdoor living

Minimize Energy in Construction and Use, and/or use of Alternative Energy Sources

Setting and meeting performance targets

Use of local products and services and/or Respect for surrounding area and community and/or access to local

transit and public areas & reduce impact on automobile infrastructure

\

AN N N NN

GRAND TOMMIES 2010

The Grand Tommies are based on a point system of previously entered product categories. Please see the individual Grand
Tommie categories for specific product categories requirements

41. Residential Development of the Year

Entries could be residential development, a multi-family, a retirement community, a unique building project,
a mixed use project, seniors care facility, ECT. Projects eligible for this Grand Tommie are required to enter
one or more of the applicable product categories (categories 1-9, 15-26, 27-34, 36, or 37-40)

Submission Requirements for Category 41

v On line entry

v Two (2) identical copies of CD’s with a compilation of up to twelve (12) digital images of your choice from
product category entries.

Online Description Criteria Category 41
Design and construction

Environmental consideration

Landscaping

Good site design principals

AN
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42. Residential Renovator of the Year

Projects eligible for this Grand Tommie are required to enter one or more of the applicable product
categories (categories 10-14, 21-26, 27-31, 34, 37, 38, or 40)

Submission Requirements for Category 42
v On line entry

v

Two (2) identical copies of CD’s with a compilation of up to sixteen (16) digital images of your choice from
product category entries. All photos are required to be labeled “BEFORE” and "AFTER”

Online Description Criteria Category 42

ANANENENEN

Environmental responsibility

Industry involvement of the Renovator

Innovation within the industry

Charitable and social contributions to the community

Career development within your organization (Education & Training) including human resource development
and training practices.

43. Multi-Family Home Builder of the Year

Entries in this category could be semi detached or townhome development, low-rise multi family or high-
rise multifamily projects. Projects eligible for this Grand Tommie are required to enter one or more of the
applicable product categories (categories 7-9, 27-33, 34, 36, or 37-40)

Submission Requirements for Category 43

v
v

On line entry

Two (2) identical copies of CD’s with a compilation of up to twelve (12) digital images of your choice from
product category entries.

Online Description Criteria Category 43

AN N NN

v

Environmental responsibility

Industry involvement of the Developer

Quality of life improvements (i.e. - safe walkways, parks, bicycle trails, amenities, etc.)

Innovation within the industry

Charitable and social contributions to the community

Career development within your organization (Education & Training) including human resource development
and training practices.

44. Single Family Home Builder of the Year (Small Volume 10 homes or less)

This award will be presented to a building company with 10 homes or less constructed between January 1,
2009 and October 01, 2010. Projects eligible for this Grand Tommie are required to enter one or more of the
applicable product categories (categories 1-6, 15-26, 27-34, 36, or 37-40)

...Continued
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Submission Requirements for Category 44

v’ On line entry

v Two (2) identical copies of CD’s with a compilation of up to twelve (12) digital images of your choice from
product category entries.

Online Description Criteria Category 44

Environmental responsibility

Industry involvement of the Builder

Quality of life improvements (i.e. - safe walkways, parks, bicycle trails, amenities, etc.)

Innovation within the industry

Charitable and social contributions to the community

Career development within your organization (Education & Training) including human resource development
and training practices.

AN NI N N NN

45. Single Family Home Builder of the Year (Large Volume 11 homes or more)

This award will be presented to a building company with 11 homes or more constructed between January
1, 2009 and October 01, 2010. Projects eligible for this Grand Tommie are required to enter one or more of
the applicable product categories (categories 1-6, 15-26, 27-34, 36, or 37-40)

Submission Requirements for Category 45
v On line entry

v Two (2) identical copies of CD’s with a compilation of up to twelve (12) digital images of your choice from
product category entries.

Online Description Criteria Category 45

Environmental responsibility

Industry involvement of the Builder

Innovation within the industry

Charitable and social contributions to the community

Career development within your organization (Education & Training) including human resource development
and training practices.

ANANENENEN

46. Home of the Year

Entries in this category must be finished construction between January 1, 2009 - October 01,
2010. Projects eligible for this Grand Tommie are required to enter one or more of the applicable product
categories (categories 5, 6, 17, 20-22, 26, 27-32, 34, or 37-40)

Submission Requirements for Category 46

v On line entry

v Two (2) identical copies of CD’s with a compilation of up to twelve (12) digital images of your choice from
product category entries. ....Continued
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Online Description Criteria Category 46

Environmental responsibility

Industry involvement of the Builder

Innovation within the industry

Charitable and social contributions to the community

Career development within your organization (Education & Training) including human resource development
and training practices.

ANANENENEN
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